


As a chapter leader for the National Cervical Cancer Coalition, you 
have an important platform. In this role, you are viewed as a voice 
of authority and you have the opportunity to share vital prevention 
messages about cervical cancer prevention to a broad audience.

This guide offers you information and advice on using this platform 
effectively, with guidance on reaching out to traditional media, taking 
advantage of social media, and selecting the best messages to share. 
You’ll also find examples of successful efforts by your fellow chapter 
leaders.

Thank you for volunteering your valuable time and using your voice 
to promote cervical cancer prevention!



Reaching Out to the Media
Media are always interested in fresh content, especially if you can provide a local angle or “hook” for 
outlets in your town. Reach out and make them aware not only about cervical cancer, but the impact in 
your state and what your chapter is doing in the community.

Resources to contact include:
•	 Newspapers
•	 Radio, especially local talk shows
•	 Public access channels
•	 College media: if there are colleges and universities in your town, chances are they have a news-

paper and radio stations

Cervical Health Awareness Month in January is the ideal time to gain media coverage, as you can capi-
talize on the increased attention to the issue this month. However, there are many other opportuni-
ties throughout the year, such as Women’s Health Week in May and Gynecological Cancer Awareness 
Month in September (see the calendar on the next page for more). All of these national observances 
are ideal times for your to offer relevant content to your local media and propose pertinent article 
ideas. For example:

•	 Five ways to brighten a cancer patient’s day.
•	 Seven questions you should never ask a cancer patient
•	 Eight tips to stress-proof your body while going through cancer treatment

An excellent way to capture the attention of the media and promote messages of prevention is to share 
your personal story. Many chapter leaders are cervical cancer survivors themselves or have friends or 
family members who have been affected by cervical cancer. Your story can provide a compelling frame-
work for educating people about cervical cancer and the importance of vaccination and screening.

Chapter Leaders Gail Powell (left) of Michigan and 
Francine Sabens (above) of Illinois were both sub-
jects of personal profile articles where they shared 
their stories and described their efforts to raise 
awareness and help others.



Take Advantage of National Observances
 
Cervical Health Awareness Month in January is obviously the most significant month for NCCC, providing us 
a clear and compelling opportunity to bring awareness to our cause and your chapters. However, there are  
many more opportunities throughout the year that you can use to frame your message and bring attention to 
your work locally.

Below is a list of many national observances that have some relevance to our work. You can use some of these 
events as opportunities to reach out to local media, as reporters like to find a local angle when covering  a 
larger issue. 

JANUARY

Cervical Health Awareness Month

FEBRUARY

National Condom Month (with National Condom 
Day celebrated on February 14)

MARCH

APRIL

STI Awareness Month
National Public Health Week*

MAY

National Women’s Health Week*

JUNE

National Cancer Survivors Day*
Men’s Health Month

JULY

AUGUST

Immunization Awareness Month
National Health Center Week*

SEPTEMBER

Gynecologic Cancer Awareness Month
Sexual Health Month

OCTOBER

National Primary Care Week* 
National Health Education Week*

NOVEMBER DECEMBER

*Dates change annually



Be Proactive
Increasingly it’s smart to use social media channels to reach newspapers, tv/radio, and bloggers. You can do 
this year round and especially during the national observations listed on the calendar on the previous page.

•	 Follow or “like” local media on their Twitter and Facebook 
pages.

•	 Tweet messages to them and post on their Facebook page 
to let them know about your chapter.

•	 Offer to share information with them especially during 
January/April/September (see sample Twitter and Facebook 
posts on this page).

•	 Keep your own social media channels robust: add content at 
least weekly and feel free to share/retweet NCCC content.

You can also use more traditional means of getting in touch 
with media:

•	 Write a letter to the editor to promote cervical cancer 
awareness.

•	 Public Service Announcements (see the NCCC website 
for written versions you can use, as well as the samples 
in this booklet).

•	 NCCC press release: personalize with your chapter infor-
mation (see a sample provided in this booklet).

How to Write an Op-Ed
An op-ed is an article run by newspapers and magazines that expresses the author’s opinion and typi-
cally has a call to action for readers (such as encouraging them to have a Pap test!). Op-eds are brief 
essays (usually 650-750 words and no more than 800). They normally focus on one idea that makes a 
larger argument.

1.	 First, determine the message you want to get across and what you want your op-ed to achieve. 
Do you want people to take action after reading? Limit yourself to just one message and try not to 
pack too much information.

2.	 Choose your target publication carefully. If you are trying to reach a lot of people, choose the 
paper with the largest circulation. If you are trying to reach a particular legislator, choose a paper 
in the targeted district.

3.	 Read the publication you are submitting to. Familiarize yourself with the style and tone of the 
publication and the types of op-eds it typically runs.

4.	 Contact the publication for information on length criteria, how to submit your op-ed, how long 
publishing takes, and any other helpful information.

5.	 When writing, be direct and clear. Appeal to the reader’s self interest. Link your issue to a current 
news event. Use real life stories that engage the reader. This has more impact than rambling off 
statistics).

6.	 Choose your words carefully and do not use personal attacks. If appropriate, use humor. A choose 
a catchy title helps.



What to Say
Once you have the attention of the media, what do you want to say? It’s important be to be prepared with 
your talking points about cervical cancer as well as information about your chapter’s work and future events in 
your community.  

•	 Promote your chapter and the work you are doing in your community
•	 Promote NCCC and tout your connection to the national organization
•	 Give a local angle as a hook: what is your chapter doing? Note cervical cancer rates in your state  

(see www.cdc.gov/cancer/cervical/statistics/state.htm to search by state)
•	 Make sure emails you send have your full contact info including social media links (Facebook, Twitter, 

etc.)
•	 Your story is powerful: use it to promote screening, HPV vaccines, and the need for support. 

Use the Talking Points section to get your points across. One important message to make clear is that HPV is 
common and virtually all sexually active people have one or more HPV infections in their lifetimes. We want to 
get across that having HPV is normal, which is why the prevention measures of screening and vaccines are so 
important. Surveys indicate that understanding just how common HPV goes a long way to overcoming embar-
rassment about the sexual health aspects of the virus and related cancers

Washington DC chapter leader Toniya Renee 
Griggs promotes prevention messages while 
sharing her own survivor story. Hartford, CT 
chapter leader Amy Rodriguez’s experience 
with cervical cancer provides the frame an 
article on staying healthy after cancer treat-
ment.



Promote Your Events—and Your Message
Every chapter event is an opportunity for media coverage. Your event gives you the opportunity to promote 
not only your chapter’s activities, but to promote important cervical cancer prevention messages as well. 

While you can likely find opportunities to list and promote your event in local media and websites, you can also 
take the opportunity to contact local reporters to get coverage of the event, your chapter, and our mission.

The Tennessee (Memphis) chapter earned a write up 
after its successful kickoff event, an excellent way to 
introduce a new chapter to the community.  The New 
Jersey (Montclair) chapter’s annual Santa Night event 
was the feature of a local news story, promoting both 
the event and the chapter’s local efforts over the past 
several years.



Talking Points
HPV is common

The vast majority of sexually active individuals will have one or more HPV infections in their lifetime (some 
experts put the estimates as high as 75%-80%). 

ANYONE can have HPV
Anyone is at risk for HPV, regardless of their number of sexual partners. HPV is NOT something that happens 
because someone is promiscuous: If you have HPV, do you know what that makes you? Normal! 

Cervical cancer is virtually always preventable with appropriate screening and vaccination

Screening Tests (Pap tests and HPV tests)
•	 Most cases of cervical cancer occur in women who have either never had a Pap test or have gone 5-10 

years without one. 
•	 Women should start screening with the Pap test at age 21. (Screening is not recommended for women 

under age 21.)
•	 Starting at age 30, women have three options available for screening:

•	 A Pap test alone every three years
•	 Co-testing with a Pap and HPV test, every five years
•	 An HPV test alone, every five years

•	 An HPV test was approved for use with women age 25 and older for primary cervical cancerscreening, fol-
lowed by a Pap test for women with certain results.

•	 Pap tests detect abnormal cell changes to the cervix that, if not watched or cared for, sometimes lead 
to cancer. HPV tests actually find the DNA of the HPV virus directly. Coupled with a Pap, HPV tests allow 
healthcare providers to identify which women are at greatest risk for cervical cancer and determine how 
best to care for them.

•	 What about the “annual Pap” that we’ve done for so long? Cervical cancer typically develops slowly over 
many years, so experts no longer recommend getting checked annually for most women. Most cases of 
HPV and abnormal cervical cells are cleared away naturally by the immune system, so testing more often 
than necessary tends to lead to follow-up procedures (like biopsies) that most women don’t need. 

Vaccines
•	 The HPV vaccine Gardasil 9® covers the high-risk HPV types that cause approximately 90% of HPV-related 

cervical cancers along with the vast majority of HPV-related vulvar, vaginal, and anal cancers. The vaccine 
also covers a pair of low-risk types, HPV 6 and 11, found with about 90% of genital warts.

•	 The vaccine is available for males and females ages 9-26. CDC recommends routine HPV vaccination for 
all boys and girls beginning at ages 11-12.

•	 After millions of doses given globally for more than 10 years, no cause and effect link has been deter-
mined between HPV vaccination and serious adverse events (side effects).

•	 HPV vaccine safety is rigorously monitored in national programs. If any such link existed, it would have 
been turned up long ago.

	✓ Prepare your key messages and remember to speak simply. 
	✓ Determine your target audience and prepare for this audience.
	✓ Avoid technical or scientific jargon. Put numbers and statistics into context.
	✓ Prepare sound bites/ simple statements to describe research/views.



NCCC-Specific Talking Points
•	 The National Cervical Cancer Coalition (NCCC) was founded in 1996 as a grassroots nonprofit organiza-

tion dedicated to serving women with, or at risk for, cervical cancer and HPV disease along with their 
families, friends, and caregivers. In 2011, NCCC merged with American Sexual Health Association (ASHA), 
a nonprofit with a long history of educating and raising awareness on sexual health issues. 

•	 NCCC has thousands of members around the world, and numerous local chapters across the U.S. NCCC 
local chapters hold events throughout the year—with a special focus on Cervical Health Awareness 
Month in January—to raise awareness about HPV and cervical cancer prevention in their local communi-
ties. [Make sure to include information about your chapter and activities!] 

•	 The NCCC website—www.nccc-online.org—has free materials that educate about HPV and cervical 
health, including cervical cancer as well as information on cervical cancer screening and prevention.

South Carolina chapter leader Lauren Whiteside blogged about how her personal experience with 
cervical cancer fuels her work as an advocate in her state. New York City chapter leaders Kawanza 
Billy and Michele Appel Prigo have appeared on local radio to promote cervical cancer prevention 
and their chapter activities. 



HPV FAQ
“What can HPV cause?” 
Most cases of HPV have no symptoms and harmless. This isn’t always the case, of course, and some low-risk 
HPV types can cause anal or genital warts. 

Some other high-risk HPV types are associated with cancers of the cervix, vagina, vulva, anus, and penis. These 
HPV types are also found in an increasing number of head and neck cancers (often affecting the area around 
the tonsils).  It should be noted that even high-risk types of HPV are seldom dangerous and related cancers are 
very uncommon. 

“Why isn’t HPV tested for routinely?” 
Most infections clear on their own and do not lead to disease. So detecting HPV would not help determine 
who is at risk for outcomes of HPV. 

“Does having HPV mean my partner cheated?” 
HPV diagnosed within a relationship should not be taken as an indication of infidelity. While most sexually ac-
tive people have HPV at some point, it is rarely possible to determine when and from whom any particular HPV 
infection was acquired. 

“Should my partner be examined?” 
Sex partners of persons with diagnosed HPV infections do not need to be examined and do not need to seek 
medical care unless they notice an abnormality, such as genital warts. If the partner is female, she should have 
regular cervical cancer screening starting at age 21.

“Will I always have HPV?” 
The virus is usually harmless and in most cases will clear naturally over a few months. There’s no way to know 
how long an individual may be able to transmit the virus to new partners, though, which is frustrating.

Oropharynx



Your Chapter Media Kit
A media kit can be a helpful tool for you when working with local media and you can compile this with resourc-
es readily available from NCCC*. Your media kit can be a simple pocket folder that you fill with information that 
will help the reporter develop her or his story. Media kit components may include:

•	 A chapter introduction letter, with information about your local chapter (when it why it was founded, 
recent events) as well as your contact information. 

•	 Background information on NCCC. 
•	 Fact sheets on HPV and cervical cancer prevention, including HPV screening and vaccines.
•	 A bio sheet on you and your role as chapter leader. You may want to share some details of your personal 

story and your interest in promoting cervical cancer awareness.
•	 A press release or flyer, if you are promoting a current observance (e.g. Cervical Health Awareness 

Month) or chapter event (e.g. an appearance at a local health fair).

Claudia Porras (El Paso, TX) discusses her work 
with cervical cancer patients as her inspiration 
while Allegra Woodard (Prince William County, 
Virginia) shares her challenging road to recovery 
from cervical cancer.



15 SECOND PSA 

FOR RELEASE: 
FOR MORE INFORMATION CONTACT: 
[Your name] 
[Your phone number and/or email] 

PSA, 15 SECONDS: 

Did you know that January is Cervical Health Awareness Month and that cervical 
cancer is preventable? 

Make sure you and women in your life receive the HPV vaccine, and are screened 
regularly with a Pap and HPV test. Ask your health care provider today. 

For more information on how to prevent cervical cancer visit www.nccc-online.org. 

30 SECOND PSA 

FOR RELEASE: 
FOR MORE INFORMATION CONTACT: 
[Your name] 
[Your phone number and/or email] 

PSA, 30 SECONDS: 

JANUARY IS CERVICAL HEALTH AWARENESS MONTH. 
You can prevent cervical cancer! Regular screening with Pap tests can detect cell chang-
es before cancer develops. If you are age 30 or over, your health care provider may 
recommend that you have an HPV test along with your Pap. 

Cervical cancer is caused by a common virus called HPV. A vaccine is now available that 
provides protection against HPV and can help prevent cervical cancer. Women who 
receive the HPV vaccine must remember that they should continue having regular Pap 
and HPV tests. 

Remember to vaccinate early, get screened when recommended by your health care 
provider. 

For more information on how to prevent cervical cancer visit www.nccc-online.org.

Radio Public Service Announcements 
(PSAs) for Cervical Health Awareness 
Month



January is Cervical Health Month
Cervical Cancer Prevention Requires Both Quality Healthcare and 

Comfort in Talking about Sexual Health

[YOUR CITY AND STATE] —The National Cervical Cancer Coalition (NCCC), a program of the American Sexual Health As-
sociation (ASHA), recognizes January as Cervical Health Awareness Month and urges every woman to make a New Year’s 
resolution to get screened for cervical cancer! 

Each year in the U.S. more than 13,000 women are diagnosed with cervical cancer, and more than 4,000 die as a result. 
Cervical cancer is a profound health equity issue: in both the U.S. and abroad, the disease is linked strongly with poverty 
and lack of access to medical care, a fact all the more frustrating because screening tests (Pap tests and HPV tests) and 
vaccines exist that give us the capacity to essentially eliminate the disease. 

Through chapters and volunteers across the United States and Canada, NCCC is dedicated to educating and supporting 
women with, or at risk for, cervical cancer. [CHAPTER LEADER NAME], leader of the NCCC’s [NAME OF CHAPTER], says 
it’s crucial to spread the word that cervical cancer can in fact be prevented. “No woman should ever have to face this 
diagnosis – we can stop this disease in its tracks, and the key is to make sure all women have access to life-saving tests 
and vaccines.”  

Access to these life-saving tools is crucial, and ASHA/NCCC President Lynn Barclay says we have programs in place to 
help. “Provisions of the Patient Protection and Affordable Care Act (ACA) require insurance plans to cover cervical cancer 
screening tests at zero cost to women,” she says. Barclay also points out that HPV vaccines, which are available for both 
males and females, are covered by the vast majority of health insurance plans. “Ensuring greater access to these tests 
and vaccines is not only the right thing to do, but also a wise, efficient way to spend our healthcare dollars,” she says.  

Changes to the field—including expanded use of HPV tests and the fact most women are no longer recommended to 
have an annual Pap—means that education and outreach are more important than ever. “The landscape constantly 
changes and so must we. When it comes to sexual and reproductive health, we should be comfortable in our own skin 
and have the confidence to seek the care and support we need.  I urge every woman to talk with her health care provider 
about Pap and HPV tests.” 

For the full array of Cervical Health Awareness Month materials, including social media resources and free downloads, 
visit the ASHA and NCCC websites. 

Founded in 1996, the National Cervical Cancer Coalition (NCCC) is a program of ASHA and is a growing coalition of people 
coping with cervical cancer and HPV-related issues. The coalition primarily consists of women, family members, friends 
and caregivers, but also includes women’s groups, cytotechnologists, healthcare providers, bio-tech companies, cancer 
researchers, and organizations providing cervical cancer detection programs. NCCC websites are www.nccc-online.org 
and www.giahc.org. 
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